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29 Year History
WPP Reported Revenue
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29 Year History
WPP Net Sales
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29 Year HiStOry 2004 onwards PBIT
WPP PBIT and Margins ERSENG
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History
WPP Headline Diluted EPS Post 1992 Rights Issue
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Investor Returns

1985 2015
£1,000 invested in WPP = £60,985
£1,000 invested in FTSE = £4,533
$1,000 invested in WPP = $96,288
$1,000 invested in S&P 500 = $10,138




Investor Returns

1995 2015
£1,000 invested in WPP = £15,831
£1,000 invested in Peer group = £8,590

Peer group — Omnicom, Publicis, IPG, Havas



The Global
Communications
Services Leader
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Greater China
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Our 4 Strategic
Priorities



DATA INVESTMENT MANAGEMENT &
APPLICATION OF TECHNOLOGY



2015

NEW MARKETS SRS Bra, Russia

2013
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ad spend US $m 2012
Increase share of revenues from M,
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NEW MEDIA Global digita

ad spend US $m
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DATA INVESTMENT MANAGEMENT &
APPLICATION OF TECHNOLOGY

Maintain share of more measurable
marketing services at 50% of
revenues

2006 2011 2014 2020

Big data !
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2010
2009
2008

2006
2005



HORIZONTALITY

Advance ‘horizontality’ by ensuring

our people work together for the
benefit of clients
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5 people work on

2010 2014 4 6
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10 Key Opportunities

Shift to East, South and South-East °
Overcapacity and shortage of human capital
Disruption

Growth of retail power

Importance of internal communications
Global and local structures

Relative power of finance and procurement
Growth of government

Sustainability

Industry consolidation



Four Differentiators

Talent
Technology
Data
Content
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