
 

 

 

 

WPP School of Marketing and Communications  
Launches At Shanghai Art and Design Academy  

 
 

China’s First Marketing and Communications Program  
Focused on Practical Application, In Line with Higher Education Reform 

 
 
[31 October 2011, Shanghai] – WPP, the world’s largest marketing group, and the Shanghai 
Art & Design Academy (SADA), a nationally recognized leader in arts and design vocational 
education, jointly announced today the establishment of the WPP School of Marketing and 
Communications. 
 
Located on SADA’s 218-acre campus in Shanghai, the WPP School of Marketing and 
Communications marks China’s first professional marketing and communications three-year 
diploma program, bringing together a strong academic and creative curriculum combined with 
practical application.  
  
The WPP School inaugural class enrolled in September 2011. Fifty students were selected from 
a pool of 1,358 SADA candidates.  
 
In 2007, SADA was designated by the Ministry of Education as a national role model for 
advanced vocational colleges. SADA has more than 50 years of history as an advanced 
education institution, and has a reputation for cultivating nationally renowned design masters 
and artists in China. The SADA campus houses outstanding design, production and CGI 
facilities. SADA is part of the Shanghai Guosheng Group, a leading state-owned investment 
holding company.  
 
“China is currently facing a shortage of talent, particularly in the fields of marketing and 
communications, which is expected to become more acute in coming years. As the leading 
marketing group in China and the world, WPP is committed to helping China to develop a 
professional, and creatively-talented workforce in this sector,” said WPP Chief Executive Sir 
Martin Sorrell.  
 
“We are fortunate to have such a committed partner in SADA to establish the WPP School of 
Marketing and Communications. We look forward to working with them to build the WPP School 
and nurture market-leading talent,” he added.  
 
Jiang Ming, the Principal of SADA, said, “The joint establishment of the WPP school to nurture 
world-class creative talents in marketing and communication and the development of a new 



 

 

 

 

model in the collaboration between colleges and companies is a new exploration on the path of 
higher vocational education for the Shanghai Art and Design Academy.” 
 
 
WPP to help develop curriculum, mentor students 
 
WPP and WPP companies, which are globally recognized for their in-house training and 
development programs, will work closely with SADA to develop the School’s curriculum and hire 
full-time faculty. TB Song, WPP Greater China Chairman and Ogilvy Greater China Chairman, 
will serve as Dean and will lead the School’s board of directors. Additionally, senior staff from 
WPP companies will serve as part-time faculty and act as mentors. Internship and training 
opportunities will also be provided to students.  
 
“WPP and its companies are known for their world-class internal training programs. WPP will 
share its experience in developing such programs and making them relevant to SADA and its 
students,” said TB Song. “Upon graduation, students will have a solid academic background 
and creative skill sets, providing them with good employment opportunities in our industry.”  
 
China’s central government has focused on education reform as one of its top priorities, with 
colleges and universities being asked to put more emphasis on practical skills. In particular, the 
number of new college graduates has tripled in the past eight years to 6.6 million in 2011, 
according to China’s Ministry of Education, with unemployment and underemployment high 
among new college graduates.  
 
 
Need for Innovation and Creativity   
 
Speaking at the inauguration ceremony, Mr. Sorrell shared his views on the importance of 
innovation and creative talent in business. A 2010 McKinsey Global Survey found that senior 
executives in China ranked Marketing among the top 4 disciplines where they expect to find 
difficulty recruiting the right talent. More broadly, an earlier 2008 McKinsey study reported that 
44 percent of executives at Chinese companies said insufficient talent was the biggest barrier to 
their global ambitions.  
 
Mr. Sorrell was also in Shanghai to attend the Shanghai Mayor’s International Business Leaders 
Advisory Council, where he was a vice-chairman for the 2011 IBLAC meeting.  
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About WPP  
 
WPP is the world’s largest communications services group with billings of $66 billion and revenues of 
approximately $15 billion.  Through its operating companies, the Group provides a comprehensive range 
of advertising and marketing services including advertising; media investment management; consumer 
insight; public relations and public affairs; branding and identity; healthcare communications; direct, digital, 
promotion and relationship marketing and specialist communications.  The company employs over 
153,000 people (including associates) in 2,400 offices in 107 countries.  WPP companies include Burson-
Marsteller, Hill & Knowlton, JWT, Ogilvy, Millward Brown, MindShare, TNS, and Wunderman. For more 
information, visit www.wpp.com. 
 
 
About Shanghai Art and Design Academy (SADA) 
 
SADA is a national model college for advanced vocational education, with 51 years history of cultivating 
nationally renowned design talents and artists in China .The Academy has faculties encompassing 230 
full-time and 100 part-time members to educate more than 4,400 students studying among 19 design 
specialties. The Academy occupies 218 acres with comprehensive environment of versatile workshops 
and studios featuring in practical training. SADA is now taking on the project of the education system 
innovations, a pilot education system through collaborations between governments, industries, 
companies and colleges. Through innovations, SADA has gradually cultivated initiatives to meet industrial 
developments and corporate demands. The academy has formulated a comprehensive environment of 
diverse workshops and studios featuring in practical training with the assistance of versatile facilities 
including domestic specialists, international designers and super craftsmen. 
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Belinda Rabano  
Corporate Communications  
WPP Asia Pacific  
Email: brabano@wpp.com  
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