
WPP, Deloitte Consulting and BroadVision launch Roundarch  
9 May 2000  
 
Three global e-business leaders WPP Group plc (Nasdaq:WPPGY), Deloitte Consulting and 
BroadVision, Inc. (Nasdaq:BVSN) today launched Roundarch, a new kind of e-business 
professional services firm. Fusing brand marketing, strategy and technology together in a 
totally new way, Roundarch helps organizations build business-to-business (B2B) and 
business-to-consumer (B2C) e-business capabilities, dramatically reducing the time and cost 
of executing winning customer and brand strategies. With more than $100 million in projected 
revenue and 20 clients, Roundarch's e-business solutions will help companies increase 
revenue, margins and customer loyalty.  
 
'Roundarch is created around two big ideas,' states CEO Bo Manning. 'First, we brought 
together deeply experienced strategists, brand builders and systems integrators to create a 
truly inclusive approach. We're not technologists with a few brand people or a marketing firm 
with little technical know-how. Second, we sought out technology market leaders and pre-
integrated them into end-to-end solutions, reducing the time and cost of technology 
development. Quite literally, Roundarch will change the way businesses are built.'  
 
Roundarch's first service offering focuses on implementing personalized relationships across 
all customer channels, enabling customized interaction and transactions between customers, 
partners, suppliers and employees. Based upon BroadVision's technical platform, this offering 
integrates leaders in e-marketing, e-service, e-fulfillment, CRM and ERP to create a robust, 
pre-integrated, end-to-end solution.  
 
'We chose Roundarch because we believe in their abilities to design a complete customer 
and brand experience across all of our channels, and then rapidly execute on this vision by 
integrating it into BroadVision, Siebel and SAP,' commented Russ Wilson, VP of Customer 
Relationship Management Reengineering at Pitney Bowes.  
 
'Roundarch is the only firm that offers us deep customer, brand and technology insight,' 
stated Steve Berkowitz, CEO of YourDoctor.com. 'Roundarch is helping YourDoctor.com, 
build a branded, state of the art web navigational system that will deliver great value for all 
users of knowledge, goods and services in the medical community.'  
 
'The Roundarch model is very compelling,' states Michael Graham of WPP, VP of Marketing 
for Roundarch. 'Roundarch answers what so many companies are asking as they deal with 
the fragile relationship between a brand and its customers. What's the best technology? How 
do you bring it all together? And, importantly, how do I create the best customer experience in 
both on-line and off-line worlds?'  
 
'We are very pleased to see such a talented group of people coming together to deliver 
BroadVision-based solutions. This group really understands that dynamic personalization has 
proven to be critical in creating powerful customer relationships and brands in both B2B and 
B2C settings,' emphasizes Dr. Pehong Chen, president and CEO of BroadVision, Inc. 
'Roundarch creates the ultimate customer and brand experience.'  
 
'Deloitte Consulting is constantly innovating its delivery model,' explains Doug McCracken, 
CEO of Deloitte Consulting. 'Roundarch is already helping clients reach and understand their 
customers, their behavior and their needs.'  
 
With more than 150 employees in San Francisco, New York, Chicago, Los Angeles and 
Toronto, Roundarch continues to rapidly expand in North America and will open offices in 
Europe and Asia Pacific later this year.  
 
About Roundarch 
Roundarch is a new kind of e-business professional services firm that helps organizations 
build profitable customer relationships and powerful brands. Roundarch brings together 
deeply experienced strategists, brand builders and systems integrators to create solutions 
that are both holistic and realistic. To implement these solutions, Roundarch selects 



technology market leaders and pre-integrates them into end-to-end solutions to reduce the 
time and cost of technology development. Utilizing this holistic approach and pre-integrated 
technology, Roundarch is changing the way businesses are built. Founded by e-business 
leaders Deloitte Consulting, BroadVision, and WPP, Roundarch continues to rapidly expand 
in North America and will open offices in Europe and Asia Pacific later this year. Roundarch 
can be reached on the web at www.roundarch.com or at (312) 374-2000.  
 
About Deloitte Consulting 
Deloitte Consulting is one of the world's leading e-Business consulting firms, providing 
services to transform your entire enterprise, your strategy, processes, information technology 
and people. With recognized industry expertise, Deloitte Consulting helps clients to create, 
defend and/or reinvent their business and economic modes by guiding them through the 
crushing complexity of the digital economy. Deloitte Consulting is a part of Deloitte Touche 
Tohmatsu, one of the world's leading professional services firms, delivering world-class 
assurance and advisory, tax, and consulting services. More than 90,000 people in over 130 
countries serve nearly one-fifth of the world's largest companies. Deloitte Consulting can be 
reached on the Web at www.dc.com. Deloitte Consulting. A very different approach. For very 
different results.  
 
About WPP 
WPP Group plc is one of the world's largest communications groups, providing services to 
local, multinational and global clients, including more than 300 of the Fortune Global 500. 
33,000 people work out of 950 offices in 92 countries. Comprehensive services for both offline 
and online communication include advertising, media planning, buying and research, 
information and consultancy, public relations and public affairs, branding and identity, health 
care and specialist communications. WPP's operating companies include such leaders Ogilvy 
Mather, OgilvyOne, OgilvyInteractive, J. Walter Thompson, RTC Direct, and Enterprise IG. In 
1999, WPP had annual turnover (billings) of $15 billion and revenues of $3.5 billion.  
 
About BroadVision 
BroadVision, Inc. (Nasdaq: BVSN, Neuer Markt: BDN) is the leader in personalized e-
business applications. BroadVision's comprehensive suite of integrated applications is built 
for delivery via the Web and wireless devices. Companies using BroadVision's proven 
applications get to market quickly, launching innovative e-commerce, self-service and 
enterprise information sites. These sites enable personalized interactions and transactions 
with customers, partners, suppliers and employees. BroadVision One-To-One applications 
power innovative business-to-consumer sites and business-to-business exchanges for the 
world's top companies in financial services, telecommunications, retail and travel. 
BroadVision applications are available in more than 120 countries worldwide. Headquartered 
in Redwood City, Calif., USA, the company can be reached at (650) 261-5100 or at 
www.broadvision.com


