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In a world of i\
exponential chapge

. / . . A
our clients’ organizations and industries:

are evolving at an unprecedented pace. . 7%
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We've transformed our agency and offer
From media relations to integrated communications

Earned-Plus

Investments in Data/Analytics,

Earned-First Technology, Content Production
& Paid/Performance Media

Investments in Insights, Earned + Creative Technology
Earned'only Strategy & Creative Farned + Data
Earned + Paid

Inves’FmentS in Digital, Earned + an ever-expanding
Social & Influencer set of capabilities to move
people in today’s world

2010 2020
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BCW's Earned-Plus Offer

Full-Service Offer:

Brand Marketing e Corporate Reputation ® Public Affairs
Government Relations e Issues & Crisis ® Purpose / CSR / ESG
Financial Communications e Influencer Advocacy ¢ DEI / Polycultural

Powered by Core Capabilities:
Research & Strategy e Creative ® Data & Analytics @ Integrated Earned,
Paid & Owned Media e Digital & Social ® Technology

Deep Expertise Across Industries: o

Agriculture ® Automotive & Transportation © Beauty & Fashion © Energy
Entertainment e Financial Services ® Food & Beverage ® Governments
Health & Wellness ® Manufacturing e Professional Services » Real Estate
Retail & Consumer Products ® Technology e Travel & Hospitality

People Offices Countries

lxw © 2021 BCMWALL RIGHTS RESERVED. | 7




Strategic Priority: Corporate Affairs

| P ey G | Ao Y {
Corporate Positioning & Executive Visibility & Purpose & ESG Diversity, Equity & Inclusion

NEEIYE Deve|opment Communications (Environmental, Social, Governance)

‘ oA RERE PR - .
e
g Irrcery \“ . A
ISTP\\\‘GL‘ ot Ao
BLe. =  D—
w_r7eallh care,

f 5 e . e e

—

AT ‘.j" SR e o = i T
Financial Communications Business Transformation, Issues & Crisis Public Policy, Advocacy &
Employee Engagement International Trade

& Activision
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DOLLAR GENERAL

www.hereforwhatmatters.com
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MARK FOR LIVET

Drunkning ar den vanligaste dédsolyckan
bland barn i ldern 1-6 &r Med Mérk fér livet
Uppmanar vi alla vuxna att [5ra sighjart- och

lungraddning (HLR) p& barn, for att kunna
agera om det varsta intraffar. Anvind gdma

tatueringen for att sprida livsviktig kunskap,

Tatueringen visar de fyra livsavgérande
stegen fér HLR pa barn vid drunkning:
1. RADDA
2.BLASIN
3.60R WMBQOIER
4.LARMA
M
Las merom HLR-utbildning och hur dy
raddar liv p4 WwWwitryghansa.se/HLR eller ‘
genom att scanna QR-koden. Tack fér att

du bidrar till att giira Sveriges badplatser |
till en trygaare plats fir vara barn.

SA HAR ANVANDER pU
MARK FOR LIVET

modenhandduk
cirka lssokmder
~ i
S

GENy ) TAVARSAMT

MOT BORT PAPPERET
—_—

Sting plast
och papper |
en papperskorg

Tatueringen ér tempordr och tvéttas binrt med tvdl
chvatten efler babyolja. Den dr glftfrioch rekommenderos
frdn tre &. Anvénd inte tatueringen kring dgonen

TRYGG €)HANSA
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Market interest in our renewal Is high

=

“We need counselors who understand interdependencies
and who are able to fly into integrated unclear areas —
disciplines are all converging.”

“I have a strong bias for a lead firm who acts as an
integrator to take the complexity out of a massively
complex environment.”

“It’s imperative to have true business acumen. You can
tell almost instantly who’s a business leader who does
communications vs a communicator who works in a
business. If you are the latter, you can’t drive strategy.”

“You (H+K) have the advantage of being an established
and sophisticated, mature firm that can apply a disruptive
mindset - and also better synthesize strategy and
execution.”

Investing for our next era of achievement

 Corporate Advisory
 Public Affairs

* Innovation and Creativity
« ESG and Sustainability

« Data and Technology
 People and Culture

e Client Service
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the heart of sustaine

fusion of Growth, Risk and Reput

ural resources company
ed a crisis that profoundly
naged the credibility of management and

i soard. H+K board level engagement o
4 _ R
~ established proactive reputation strategies N
.~ as central to value creation. A purpose- S _
i centric approach improved all outcomes, 8. Sustainable
iIncluding shareholder return. 04 Value

Creation

A
#‘
e Y Growt® b - \:
¢ s ‘
H+K has developed bespoke brands for one of the | R . O
" Y world’s largest airlines for its cleanliness and broad . & '* AT |
& Jm,,hﬁ,*__uﬂli ESG |n|t|at|ves mcreasmg awareness and preference T ’f
| fon% brand to capture ma : | & Y
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Climate action planning for a leading

".‘

Deliver the plan to fulfill a net ze
pledge and assemble the world's larg
battery-electric locomotive fleet. =

[ >
'}"",'/”

_l-’ 5

* Reducing Scope 1 and 2 greenhouse ga
emissions 26% by the end of this decade

* Publishing a comprehensive report disclosing
climate risk assessment strategy and climate
governance.

* Followed by an announcement to make the s

largest investment in battery- -electric locomotive i
technology by a U.S. Class | railroad.

19 | © Hill+Knowlton Strategies
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Driving vaccine equity
to fight COVID-19

15 million+

vaccinations at zip codes ranked high
on the Social Vulnerability Index.

Intent to get vaccinated among minority
audiences increased from

55 to /2%

Successful campaign strengthen
Walgreens’ position as a trust
neighborhood health destinati

21 |© HiII+KnowIton|




An Emerging
Growth Engine




H+K outperformed PR segments of major global holding
companies during the pandemic

2019-2021 Net Sales CAGR for H+K and PR segments of top global holdings
(organic, constant currency)

3.5%
0.9%
-0.9%
(]} . Hpkiing HQBNO
g o Company #1 Company #2

(H+K: 4.7%)

23 | © Hill+Knowlton Strategies



H+K grew faster in 2021 than PR segments of key
major holding companies

Net Sales change in 2021 for H+K and PR segments of top global holdings
(organic, constant currency)

Ll 10.6%
6.3%

W EE o Holding Company #1 Holding Company #2
(H+K: 13.5%)

Note: Comparison at holding company line of business level due to data availability (source: financial reports, press releases, PRWeek interview for IPG); 1. Organic, constant currency rate

Full year net sales change (if not available, revenue change) for 2021, excluding impact of foreign exchange rates and acquisitions

24 | © Hill+Knowlton Strategies



3

We live in an era of disruption of unmatched scale and spee
Of historic risk and opportunity - -

..

One In which the endeavor to create long term value must engag

Today, there Is a race to ignite innovation and generate growg.”" ) g
To protect our planet, and to shape a more civil and equitable

To deliver on commitments today In ways that expand the opp

These grand challenges demand extraordinary communication — |
and today’s Hill+Knowlton is built for this purpose...

Y
‘1 | 25 | © Hill+Knowiton Strategies
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Shareholders

<
The Board

A ¥ _FE N v )
: N ’."/
~ The Stakeholder Economy Has Arrived.
¥ L
et . |

Cultural

Legislative
Conversation

Audiences

Political
Conversation

28 ,?fgs global




The Strategic
Advisor For The
Stakeholder
Economy

Complete
Integrated Offering

Strong Momentum

Select Global
Clients

29

The Strategic Advisor For The Stakeholder Economy

,?fgs g\oba\ — Global Team. Local Experts.

26

Offices

1,200

Professionals

26

Languages spoken

NORTH AMERICA

Boston New York
Chicago San Francisco
Houston South Florida
Kingston Washington, DC
Los Angeles

EUROPE

Berlin London
Brussels Munich
Dublin Paris
Dusseldorf Zurich
Frankfurt

MIDDLE EAST

Abu Dhabi
Dubai
Riyadh

ASIA

Beljing
Hong Kong
Shanghai
Singapore
Tokyo




The Strategic
Advisor For The
Stakeholder
Economy

Complete
Integrated
Offering

Strong Momentum

Select Global
Clients

30

Complete Integrated Offering

Five Practice Areas

— Transaction and Financial Communications

— Corporate Reputation and Leadership Strategies

— Crisis Issues and Management

— Government Affairs, Policy, and Advocacy

— Transformation and Change

Additional Capabilities

Presentation and Media Coaching
Research and Insights

Digital Strategy

Design and Creative Services

,? fgs global

#1

M&A firm by deal value and count in 2021 (Mergermarket)

>$100B

of global IPOs since 2010

14

stock exchanges in which we have capital market experience

$1.2T

combined AUM of top 5 PE clients

#1

firm for Crisis & Risk Management and
Litigation Support 2021/ 2022 (Chambers)



The Strategic
Advisor For The
Stakeholder
Economy

Complete
Integrated Offering

Strong
Momentum

Select Global
Clients

31

Strong Momentum

Y

Highest-profile transactions @

Multi-regional
work increases

20010,

clients expanded their
work across regions*

UNITEDHEALTH GROUP’

Rising number of = ONT-=C
integrated campaigns
Z00m

Clhients continue
sticking with us

150+

clients with a 10 year+
relationship

Clients “double- 4 O % +

dOle” wzth us clients with fees in
excess of $1M*

2021 all-time high
new business

18%

revenue growth in
2021 (YoY)

w fgg g|oba| *Between the Finsbury Glover Hering and Sard Verbinnen & Co merger and the end of 2021




The Strategic
Advisor For The
Stakeholder
Economy

Complete
Integrated Offering

Strong Momentum

Select Global
Clients
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Select Global Clients

— Capital markets
— Activist strategy
— Across 3 continents

=lutter

— M&A

— Strategic board room
adviser

— Across 2 continents

Ho5

NFL

— Issues management

— Reputation
communications

— Government relations

,? fgs global

B

A
BAYER

E

R

— CEO positioning
— Redefining ESG strategy
— Corporate Strategy

UNITEDHEALTH GROUP’

— Crisis & litigation

— Leadership visibility
— External positioning
— Thought leadership

g Syngenta
#N\ Group

— Financial communications
— Corporate narrative
— Across 3 continents

SIONT=C

— Government relations

— Corporate & Leadership
positioning

— Across 4 continents

JOHNS HOPKINS

UNIVERSITY & MEDICINE

— C-suite advisers
— Litigation communications
— Issues management

!
Walmart 2 <

— M&A
— Regulatory
— Board room adviser

— New corporate strategy

— Financial communications

— Across 3 continents

L

LIBERTY
GLOBAL

— Deal of the decade
In UK telecoms

— Board level adviser

— Comms and Government

relations

KKR

— Global fund expansion
— M&A
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http://www.fgsglobal.com/




