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The WPP Data Advantage

• 136 unique data assets within WPP
– Both Fast and Foundational Data

– What Consumers See, Think and Do

– Descriptive and Predictive

• Live multichannel marketing data management platforms in 20+ countries
– Crosses industry verticals and data suppliers

– Integrates 100’s of most commonly used marketing sources as well as client-specific systems

• Connected insights: learnings feeding directly into executional systems, 
people and processes



Powering faster, 
smarter marketing 
through data 
integration and 
collaboration

Our “Data Accelerator”



WHY DATA
MATTERS TO
MARKETERS
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Reaching the Right 
Audience

Example 1:



Cruise Goers

Cola Loyalists

Oral Care product
New Buyers v 
Brand Switchers



Making Faster Decisions
Example 2:





Transforming Consumer 
Experiences

Example 3:



How does it work?



KEY INITIATIVES:
2012-2013



1. Client Marketing Technology Solutions



2. New Products

Cross-Device
(e.g. TV/IP, Mobile/Display)

Cross-Discipline
(e.g. Brand/Behaviors, 
Paid/Owned/Earned)



3. Workflow Automation





4. Culture Change & Integration



5. Data and Technology Partnerships



5. Data and Technology Partnerships - Example





Closing Thoughts
• Data fuel the best marketing insight and executions (always have and will)

• WPP companies routinely analyze and act upon High Velocity, Big Data in 
combination with Foundational Data (sales, brand health, etc) leveraging a 
combination of proprietary and third-party tools

• We are continually developing more efficient ways of working and net new revenue 
streams from data

– “Centers of Excellence” models and procurement initiatives (including the group’s 
continuing IT consolidation) that leverage WPP scale

– Leveraging lower cost technologies (e.g. Amazon cloud, Hadoop) 
– Incremental new revenue opportunities from data and analytic products (e.g .Kantar, 

Wunderman), proprietary trading on data (e,g, Xaxis) and consulting offerings (e.g. 
OgilvyOne, Wunderman, Globant, Acceleration, Salmon)




	WPP Data Opportunity & Approach�
	The WPP Data Advantage
	Powering faster, smarter marketing through data integration and collaboration
	WHY DATA�MATTERS TO�MARKETERS
	Example 1:��
	Slide Number 6
	Example 2:��
	Slide Number 8
	Example 3:��
	How does it work?
	KEY INITIATIVES:�2012-2013
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Closing Thoughts
	Slide Number 21

