
Accelerating Retail Insights 
And Best Practice

In WPP

The Store
WPP’s Global Retail Team





Mission:  To share knowledge and best
practise in retail and to facilitate
leading edge thinking among WPP
group companies and their clients

• a portal to WPP’s retail expertise 
• facilitator for retail initiatives



Sharing knowledge & best 
practise and facilitating leading 
edge thinking

–Dedicated intranet
–Initiatives
–Client seminars and workshops
–Focused events
–The Store newsletter

•



www.insidewpp.com/thestore



You will need to be registered on the WPP intranet 
http://www.insidewpp.com

Please select the register button on the home page and 
enter all relevant information.
The system administrator will send you confirmation of 
your registration once it has been processed, then you 
will be able to start exploring.

1.  Logon to www.insidewpp.com 
2.  Select Communities 
3.  Select Retail / The Store

To Access 
The Store Intranet



• About The Store
• Industry Event Presentations
• Must See Retail
• Retail Think Pieces
• The Store Event Presentations
• WPP Retail Capabilities

How to Navigate 
www.insidewpp.com/thestore



Sharing knowledge & best 
practise and facilitating leading 
edge thinking

–Dedicated intranet 
–Initiatives
–Client seminars and workshops
–Focused events
–The Store newsletter

•



The Store leads integrated WPP 
business teams to develop retail, 
trade marketing programs and 
industry studies…



Consumer Value in the Future
ECR, Paris 1999

• The Store 

• The Henley Centre

• Research International

Supported by….

• Management Ventures 

• JWT

• Ogilvy & Mather

• Hill & Knowlton

• Mindshare

• Banner McBride



The Store of The Future
Coca-Cola Retailing Research Group, Europe, 2001

• The Store

• The Henley Centre

• Management Ventures Inc

• Research International

• Ogilvy

• The Relationship Marketing Group

• BDG McColl



Building Brand through Collaboration
The Marketing Forum 2003 

• The Store

• Management Ventures Inc

• Vox Pops International



Future Retail Summit, New York - 2003
Independent retailers & The Store discuss retail issues

•The Store

• Fusion 5

• Market Segments Group

• Management Ventures

Retailer Participants
• Daimler Chrysler
• Godiva
• Ikea
• Ukrops
• Four Seasons
• Saks



ECR Europe, Paris - April 2005

• The Store

• The Henley Centre

• Management Ventures Inc

• Lightspeed Research

• Y&R BAV

• Millward Brown Brandz

• PCI:live (now Fitch:Live)

1.Consumer Value Creation in the Future
- Sir Martin Sorrell

2. Breakout Session (The Store Facilitating)
- Does Growth Depend on Price?



Global shopping experiences

Partnering with IBM Institute for 
Business Value

• UK, Germany, France, Japan US

Online survey to understand attitudes, need states, and goals of
different shopping occasions

The Store
Research International
Lightspeed Research



Sharing knowledge & best 
practise and facilitating leading 
edge thinking

–Dedicated intranet 
–Initiatives
–Client seminars and workshops
–Focused events
–The Store newsletter

•



The Store hosts global retail 
workshops and conferences 
bringing together retailers, brand 
manufacturers & industry leaders 
to showcase best in class 
innovations in retail and discuss 
the real issues…



January 26  The Store as Media London

March 16 / 17 Annual LATAM Event Miami

March 16 Retail Week Conference (Sir Martin) London

April 26 The Rise of the Discounters Paris

April 27 ECR Europe Paris

May 11 WPP Business Forum - Ted Zittell London

May 24 JWT Retail Business Development Forum

July 6th The Rise of the Discounters London

August 4th Innovative Retail Toronto 

September 21 / 22 Annual Asia Pacific Event Shanghai

October 5th Store as Media New York

The Store Events 2005



March 9 Youth Marketing & Entertainment Los Angeles

April 5 WPP Retail Event Asia - Mumbai, India

April 7 WPP Retail Event Asia - Delhi, India

May Global Retail Day NYC / Chicago

May 29 / 30 ECR Europe Stockholm

June 1 Health & Wellbeing Breakfast Session
Stockholm

July Collaborative Marketing Amsterdam

September 20 / 21 WPP Retail Event LATAM - Argentina

The Store Events 2006



Sharing knowledge & best 
practise and facilitating leading 
edge thinking

–Dedicated intranet 
–Initiatives
–Client seminars and workshops
–Focused events
–The Store newsletter

•



• Youth Marketing New York

• Retail Brand Building with Tesco Paris

• Luxury Goods Barcelona

• Automotive Retailing Düsseldorf

• Store As Media Chicago 

• Dansk Retail Safari London/Paris

Other Special/Focused Events 2004



Sharing knowledge & best 
practise and facilitating leading 
edge thinking

–Dedicated intranet 
–Initiatives
–Client seminars and workshops
–Focused events
–The Store newsletter

•



The Store Newsletter



The Store builds on the collective knowledge of
WPP to help clients navigate the changing

landscape of retail:

• shifting shopping behavior
• format development
• technology
• collaborative CRM
• collaborative in-store marketing
• the store as media
• heightening brand connections throughout the retail environment

• advancing customer development with shopper insights



For support and further information please 
contact either / both of our o

Contact The Store
UK Office: Berger House, 38 Berkeley Square, 
London W1J 5AJ.

Maureen Johnson, CEO – mjohnson@wpp.com
Jo Thomson – jthomson@wpp.com

USA Office: 233 North Michigan Avenue, 14th 
Floor, Chicago Illinois, 60601

Gwen Morrison, President – gmorrison@wpp.com
Jenna Fisher – jfisher@wpp.com


