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First Quarter 2005

Summary

Reported revenue growth up over 16%. On a constant currency
basis, revenues up over 16%, primarily reflecting strong organic
growth and the first time inclusion of Grey Global Group (LGreyL).
The impact of currency in the quarter was minimal.

Like-for-like growth up almost 6%.

Double digit growth, in constant currency, across all sectors and
geographies.

Grey, together with a small number of strategic acquisitions
completed during the quarter.




First Quarter 2005

Revenue by Discipline

Revenue
2005 2004 %
Change,
£m £m constant
currency

Advertising, Media Investment 515.9 439.5 : 17.3
Management

Information, Insight and Consultancy 188.7 158.3 : 19.0

Public Relations & Public Affairs 117.1 105.3 . 12.4

Branding & ldentity, Healthcare and
Specialist Communications PASYRS 257.2 : 14.8

Total 1,114.5 960.3 : 16.4




First Quarter 2005

Advertising, Media Investment Management

Constant currency revenue growth over 17%, largely as a result
of the acquisition of Grey. Like-for-like growth almost 5%, which
IS the strongest growth rate for over three years.

This sector performed well, strong organic growth in Media
Investment Management, with organic growth in Advertising
ahead of the comparable period in 2004.

UK, Continental Europe, Asia Pacific and Latin America
showed above average growth.

Grey, together with acquisitions in the UK and Argentina, with
an increased stake in Denmark completed during the quarter.




First Quarter 2005

Information, Insight and Consultancy

Constant currency revenue growth up 19%, largely driven
by acquisition of AGB in 2004. Like-for-like growth up
almost 8%.

Strong organic growth from Millward Brown, Kantar Media
Research, IMRB, Center Partners, Lightspeed and
Cannondale.

Above average growth in North America, UK and Latin
America.

Oracle Market Research (Hong Kong) acquisition
completed.




First Quarter 2005
Public Relations & Public Affairs

0 Constant currency revenue growth over 12%, partly as a result
of the acquisition of Grey. Like-for-like growth over 7%, which
IS the strongest quarterly growth rate for over three years.

0 Strong performances at Cohn & Wolfe in the USA, Penn
Schoen Berland in the USA, Ogilvy PR in the USA and Asia
Pacific and Finsbury in the UK.

0 Acquisition completed in Denmark for H&K.




First Quarter 2005

Branding & Identity, Healthcare and Specialist
Communications

Constant currency revenue growth up almost 15%, largely
driven by the acquisition of Grey. Like-for-like growth up
over 5%.

Strong organic growth in direct, internet and interactive at
OgilvyOne and Wunderman, in healthcare at Sudler &
Hennessey and in branding and identity at Landor.

Geographically, strong growth in the USA and Latin
America.

Acquisitions completed in the quarter, CMD in USA for
Sudler & Hennessey, NZP in the Netherlands and Dr
Schlegel in Switzerland for Ogilvy Healthworld, Forelligent
In the USA for Wunderman and K&L in the UK for 141.




First Quarter 2005
Revenue by Region

Revenue
2005 2004 % Change % Change,
£m £m constant
currency

North America 443.9 390.3 : 16.6
UK 184.4 164.7 . 12.0
Continental Europe 291.5 246.0 : 15.5

Asia Pacific, Latin America, 194.7 159.3 . 22.0
Africa & Middle East

Total 1,114.5




First Quarter 2005
Growth by region

0 Double digit growth, in constant currency, across all
geographies.

0 Strong organic growth in the USA, Asia Pacific and Latin
America.




First Quarter 2005

Revenue Growth by Country

Revenue Growth* Countries

15%+ Australia, Brazil, Canada, China,
Denmark, Germany, India, Italy,
Mexico, Taiwan, USA

10-15% Hong Kong, Netherlands, Singapore,
UK

5-10% France, Japan, Spain
0-5% Sweden

<0% Belgium

*Constant currency basis
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First Quarter 2005
Revenue Growth by Category

Revenue Growth* Categories

15%-+ Computer, Drinks, Electrical,
Financial Services, Personal Care &
Drugs

10-15% :
5-10% Automotive, Food, Telecommunications

<5% Oill

*Constant currency basis
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First Quarter 2005

Impact of currency

Minimal impact of currency in the quarter

The average US dollar exchange rate for the first quarter
of 2005 was $1.891 /E£1 compared to $1.839 for the same
period last year [1a fall of 2.8%. The average euro
exchange rate for the first quarter was 1.4421/£1
compared to 1.471 for the first quarter of 2004 [a 1.9%
rise.







